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Abstract

The research was to study decision factors in using accounting service offices of
Small and Medium Enterprises (SME) in Pathumtani province. The study was considered
product and service, price, place, promotion, people, process and physical evidence. The
sample groups were defined by type of business, nature of business, register capital,
duration of operation, number of total employee, number of accounting employee, The
sample groups of 390 firms were used simple random sampling. The collected data were
analyzed by percentage, mean, standard deviation, t-test and F-test and were followed by
Scheffe’s method. The results of study were found that the over all of decision factors in
using accounting service offices were at high level. Thus, the specifically sectors were
found that most importance decision factors were product and service, the second decision
factors were people, and other decision factors were followed by process, place, physical
evidence, price and promotion respectively.

In addition, the study found that the sample groups were difference in nature of
business, type of business, register capital and number of accounting employee who were
also different decision factors in using accounting services office with statistically significant
at .05. In considering each sector found that the sample groups were difference in nature of
business, type of business, register capital and duration of operation whose opinions in

product and service were difference.



