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Abstract

This research was to study important decision factors in buying the accounting
software of SME in Bangkok. The result of this study could be suggested to any interest in
finding the most appropriated accounting software for their business, and also could be
suggested the appropriate accounting lesson to North Bangkok University. This study was
prepared in the form of prescriptive and the sample of this study was SME in Bangkok who
Wregistered as enterprise limited, and are legally binding to prepare and submit the financial
statement on the due date, five months after close of accounting books. The studies were
issued 500 questionnaires which were returned 400 questionnaires.

Major findings of this study were that the sample group who used accounting
software were 295 firms at 74.7 percentage of total 400 questionnaires . The accounting
software packages were popularly used Express software package at 41.7 percentage, and
Easy Acc software package at 25.8 percentage. The study found that there were 5 major
decision factors in buying the accounting software, first: accuracy and high speed of data
processing, second: applications are in accordance with Revenue Department, third:
modified reports are simply workable by having report writer tools, fourth: expansions of
data base are simply workable with reasonable expenses, fifth: numerous work stations.

The hypothesis testing had shown that the sample groups were in the difference
business or amount of fixed assets at the year which had the same decision factors in
buying the accounting software. Then; the results of the study were totally against the basic
hypothesis which were set that the sample group were in the difference business or had
difference amount of fixed assets at the yearend who had the difference decision factors in

buying the accounting software.



