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ABSTRACT

This research has an objective (1) to study about the factors of population i.e., gender, age, education,
career and average income per month which affect the level of opinion in market mix strategy which affect to
purchasing decision to slim coffee in Bangkok (2) to study the level of opinion in market mix strategy which
consists of product, price, distribution and promotion in a purchasing decision to slim coffee in Bangkok (3) to
study about the behavior of consumer in buying slim coffee in Bangkok. For 400 samples using a
questionnaire to collect data. The statistics that used to analyze were frequency, percentage, mean and standard
deviation. Hypotheses Testing used t-test and F-test, one-way ANOVA Analysis, in case of its had
relationship or difference with statistical significance ,testing a pair of variables by Scheffe method. The
research results are as follows: Most respondents are female aged between 18-25, single, education in Bachelor
level, average income between 10,001-20,000. The opinions of slim coffee buyers which affect the marketing
mix strategy are as follows: Product, Price, Distribution and Promotion are high level of significance, each
buying is 1-5 package, influential person is himself, mostly places for buying are department store, most
popular brand is Nature Gift with 2-4 times per month, average buying per time 100-300 baht and reason for
buying is gaining overweight. From the hypothesis test we found that consumers with different gender, status,
and career have different opinion in marketing mix strategy which affects the purchasing decision, but the
consumers with different age, education, and income do not have the difference in level of opinion in marketing

mix strategy which affect to the purchasing decision of slim coffee.
Keywords: Marketing Mix, Purchasing decision, Slim Coffee
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