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Factors affecting consumers’ behavior in using service of credit cash in

Nonthaburi province.
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ABSTRACT:

The purpose of this research is to study the factors affecting consumers’ behavior in using service
of Credit cash in Nonthaburi province area as well as study of demographic factors, marketing
mix, motivation are loan permission and method of loan, lifestyle are activity interest and opinion
affected to cash credit use behavior. The sample group use in this study is comprised of 400
customers who use service of cash credit. A questionnaire was constructed and use as a tool to
collect data. Percentage, Mean, Standard Deviation, Independent t-test, One-Way ANOVA were
statistical methods administered to analyze data by test at the statistical significant level of 0.05.
As the research result, It is found that The majority of sample group are female, 20-29 years old,
have a bachelor’s degree and their monthly income are 5,001-15,000 Baht. Their occupations are
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the employee in private companies. The majority of sample group have behavior using service of
cash credit for buying consumer goods, motivation is rapid loan permission, the average times of
using service in a year is 2.38 times per year, the average times of using for repayment duration is
18.67 months, the average of the loan limit is 27,546.45 Baht and the average of the monthly
expense is 10,226.53 Baht. The sample group has a good opinion towards marketing mix on
accountability, convenience, promotion, people, process and physical evidence. However, the
sample group has a bad opinion towards interest rate and fee.

KEYWORDS: Credit Cash, Consumer Behavior
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