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The Influencing Factors of decision making to buy of Eco Car in Marketing Mix
Approach of Pepple in Bangkok Metropolitan
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ABSTRACT:

This research has 3 objectives which are (1) to study the factors of demography
including gender, age, marriage status, career and average income per month which
affect buying decision of international standard energy saving car (Eco Car) in
marketing mix of Bangkok population 2) to study the buying decision of international
standard energy saving car (Eco Car) in marketing mix of Bangkok population (3) to
study the consumer behavior of Bangkok population regarding the buying decision of
international standard energy saving car (Eco Car) in marketing mix. The sample singe
was 400 samples and the questionnaires was used to collect data. The statistical
analysis were used frequency, percentage, mean, standard deviation. The hypotheses
test were used t-test and F-test, one-way ANOVA Analysis, in case of its had
statistical significant different testing a pair of variables by Fisher’s Least Significant
Difference (LSD) was used to test hypothesis for each pair in order to see which pairs
are different. The research results were as follows: The study were found that the
respondents were female, aged between 31-35, single marriage status, government or
state enterprise officer career, average monthly income 15,001-25,000 Baht. The
sample group’s opinions in 4P’s; product, price, place, promotion were at high level.
The most sample group’s buying reason of Eco Car are Getting to work. The most
sample group’s made decision to buy standard energy saving car (Eco Car) by myself.
The specification of car was benzene engine, price of Eco Car was 450,001-500,000
Baht, having installment payment, and duration buying 0-3 months. The hypothesis
test were found that sample group with different in gender, career, and monthly
income had different buying decision of international standard energy saving car (Eco
Car) in marketing mix. However, the sample group with different in age and marriage
status had different buying decision of international standard energy saving car (Eco
Car) in marketing mix.

Keyword: Buying Decision, Eco Car, Marketing Mix
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