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Abstract

The objectives of this research were to examine undergraduate students’ attitudes,
knowledge and behavior on label reading before using cosmetics and to determine casual
factors of the behavior. The research was a survey research. The sample were 375
undergraduate students across 5 faculties at North Bangkok University. Self-administered
questionnaires were completed by the sample and data were analyzed using descriptive
statistics, Pearson correlation coefficient and multiple regressions. The results showed that
most of students were women, currently studying Business Administration (63.2%) and were
in the first year. The top three messages on the cosmetic label that students frequently read
were brand name (37.7%), date of manufacture/expiration (25.5%) and price (32.1%)
respectively. Mean score of attitude towards label reading before using cosmetics was 3.72.
In terms of knowledge in cosmetic labels, most of students know that date of manufacture,
name and address of importer and manufacturer, and producing countries must state on the
label (94.3%) and cosmetics that last for less than 30 days (containing hydrogen peroxide)
must state date of expiration on the label (88.7%) respectively. It was also found that the two
factors, the score of behavior on label reading (2.39) and knowledge in cosmetic labels(X),

together significantly 10 percent predicted the behavior on label reading before using

A
cosmetics(Y) (at A level of 0.05). A predictive equation for behavior on label reading before

AN
using cosmetics can be written as Y =1.775 + 0.801X.



