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The research objectives are to study the causal factors that influence the
organizational citizenship behavior of the employees of TOT Public Company Limited and to
establish a causal model of the organizational citizenship behavior of the employees of TOT
Public Company Limited. The population used for this study are the employees working in
the TOT Public Company Limited. The 420 samples’ opinions were collected by the
questionnaires and analyzed by regression analysis, path analysis, as well as structural
equation model analysis with the SPSS and LISREL program.

The results revealed that the 5 components of organizational citizenship behavior
are altruism, courtesy, sportsmanship, civic virtue, and conscientiousness. All observed
variables have statistically significant explained for all latent variable attributes at .05 level.
All variables, job satisfaction, task characteristic, transformational leadership behavior,
organizational support perceiving, and organizational commitment have positively affected
to the employees’ organizational citizenship behavior with 0.31 directly effect from the job
satisfaction and 0.43 total effect from task characteristics.
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