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Factors Related to Tourist Behaviors of Thai Tourists in Ko Kret,
Aumpher Pak Kret, Nonthaburi Province
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Abstract

The purpose of this research is to explore Thai tourists’ opinion on making a decision
to visit Ko Kret, Aumpher Pak Kret, Nonthaburi Province. The sample size consists of 200
Thai tourists and they are selected by G-Power3. The instrument used to collect the data
was a questionnaire. The collected data were analyzed by F-test, One Way ANOVA,
average, standard deviation, and t-test. The results showed that factor effected Thai tourists’
opinion on making a decision to visit Ko Kret, Aumpher Pak Kret, Nonthaburi Province in
overall aspects were at a “highest” level ( = 4.58, S.D.=.302). It was also found that Thai
tourists’ opinion towards promotion, product and physical were at a “highest” level (x=
4.63, S.D.=.394 and x=4.63, S.D.=.381), (x=4.60, S.D.=.416), and (x= 4.58, S.D.=.390),
respectively. The results obtained can be used as information to help improving the tourism

of Ko Kret, Aumpher Pak Kret, Nonthaburi Province for Thai tourists.



