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Abstract

This study aimed to learn needs of tourists for developing Buddhadasa Indapanno
Archives, (Suanmokkh Bangkok) 1) to be sustainable tourism resource following guideline on
marketing mix 7P’s 2) to compare the factors of marketing mix 7P’s that the tourists would like
to develop Buddhadasa Indapanno Archives, (Suanmokkh Bangkok) for sustainable tourism
resource by classifying individual factors 3) to learn theme of developing sustainable tourism
and to indicate guideline on developing Buddhadasa Indapanno Archives, (Suanmokkh
Bangkok). The samples of this study were 385 tourists who were user and did activities at
Buddhadasa Indapanno Archives, (Suanmokkh Bangkok) and administration committee of
Buddhadasa Indapanno Archives, officers who were workers in Buddhadasa Indapanno
Archives, (Suanmokkh Bangkok).

The result of this research found that the tourists who visited in Buddhadasa
Indapanno Archives, (Suanmokkh Bangkok) mostly were female, 20 — 29 ages, officer in private
company, undergraduate, have income above 30,000 baht. These tourists realized the
importance of the factors of marketing mix 7 P’s for travelling which was in high levels. The
tourists accept communication channel in first. And next on down as follow: officer and support,
process, specialist.

The result of hypothesis testing found that the tourists who were different for individual
factors in every feature as follow: gender, age, occupation, education level, monthly average
income, and status realized the importance of the factors of marketing mix 7 P’s significantly in
statistic 0.05.
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