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Abstract

The objectives of this study are 1) to study the behavior of tourists in respect of
tourism At Kwanriam Floating Market 2) to study the service quality provided to Thai tourists
in respect of tourism At Kwanriam Floating Market. The researcher employed quantitative
research methodology. The researched samples are 400 tourists who visited Kwanriam
Floating Market. Questionnaires used Service Quality Assessment Questionnaire that used
SERVQUAL as the research tool. The study focuses on five (5) aspects - Tangibility of the
Service, Reliability, Responsiveness, Assurance, and Empathy. Descriptive statistics were
employed focusing on Frequency and Percentage.

As a result, it was found that the 400 Tourists - majority were females, age between
21-30 years old, bachelor degree students, with 10,000 - 15,000 baht monthly income —
visited Kwanriam Floating Market to Entertain. Overall, the visiting frequency was less than 5
times per month. The most visiting Kwanriam Floating Market with friends by Private car. It
was also found from the research that the internet was the main source of information for
main. The overall service quality analysis result of Tourists in respect of Service Quality to
Promote Tourism At Kwanriam Floating Market was found that the attraction had high level of
service quality - with the highest scores in Reliability and lowest scores in Understanding

and Empathy.



