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Abstract

This research the purpose is to study the expectations of Thai tourists on tourism in
the Temple of Dawn. This research document (Documentary Research). Field research
(Survey Research) by way of a questionnaire (Questionnaire). With a sample of 400 people
by random sampling by convenience (Convenience Sampling) in the Temple of Dawn or Wat

Arun Rajwararam.

The statistics used to analyze the frequencies (Frequencies), percentage
(Percentage), average (Average) and SD (Standard Deviation) in doing this research on the
expectations of Thai tourists on a tourism is in the Temple of Dawn. Inneed of a holiday
(Customer Needs). The costs of travel (Customer Cost). The convenience of the tourists
( Customer Convenience) . The ease of communication of the visitor ( Customer

Communication).

For the study, the expectations of Thai tourists on tourism in the Temple of Dawn. In
areas that tourists from Thailand was expected by the most in need of a holiday (Customer
Needs and expected the overall level in three aspect cost the tourist ( Customer Cost).
Convenience ( Convenience Sampling) and the ease of communication of the visitor

(Customer Communication).



