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Comments in marketing to Frozen Food of Customers in Bangkok Metropolitan
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This research has The objectives (1) to study the factors of demography including gender, age,
education, career and average income per month of customers in Bangkok metropolitan which had
comment in marketing mix factors of frozen foods (2) to study the comments in marketing which has
to frozen foods of customers in Bangkok Metropolitan (3) to study the consumers behavior of frozen
food of customers in Bangkok Metropolitan . The 400 samples by Step1 Simple Random Sampling Step2
Quota Sampling and Step3 Convenience Sampling were used the questionnaires to collect data. The
statistical analysis were used frequency, percentage, mean, standard deviation. The hypotheses test were
used t-test and F-test, one-way ANOVA Analysis, in case of any significance statistical difference
were tested pair of variables by Fisher’s Least Significant Difference (LSD) method.

The study was found that the sampling group were female, aged between 26-35, bachelor
degree graduates, employees of private companies career, average monthly income 15,001-20,000
Baht. The sample group’s opinions in 4’p; product, price, place, promotion were at high level. The
results of frozen-food consumption behavior were showed that the normal weakly purchases 2 were
packs of frozen-food. The reasons were convenience and quickness of cooking. The most favorite
dishes were rice with Kheowarn curry which available were at convenience stores such as Seven-
eleven and Family mart. The dishes were taken for breakfast at home. The simple group were the
persons who made the buying decision.

The hypothesis test were found that sample group with different in gender, education, and
monthly income had different comments in marketing which has to frozen food of customers in
Bangkok metropolitan, but the sample groups with different age and career do not had the different
comments in marketing which has to frozen food of customers in Bangkok metropolitan.
KEYWORDS: Comments, Marketing Mix, Frozen Food
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