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Abstract
This qualitative research has the following objectives: 1) to analyze identity construction on
Facebook among university students, 2) to explore the impact of social networking on university students

in which this study focused on “Sender”, the university students who used Facebook for their identity

construction. The research methodologies were in-depth Interviews with 10 university students, aged
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between 18-23 years and textual analysis by using George Herbert Mead’s concepts of “Self” for
studiesbetween 18-23 years and textual analysis by using George Herbert Mead’s concepts of “Self” for
studies on identity construction including Roland Barthes’s semiotic theory for analysis of message from
photos and posts on Facebook in order to find denotative and connotative meanings of identity
construction among those students.

According to analysis, the results indicated that Facebook is a social networking which had the a
tremendous impact on university students regarding self-expression depending on social context including
facial-body appearance, abilities, special skills, dream jobs and homosexuality while language and photos
posted on Facebook were used for storytelling. Those related to the students’ actual self (who | am and
reflections of self).

Furthermore, the findings of the research suggested that the students who used Facebook for
their identity construction were high self-esteem when they got hundreds of likes, shares and followers
on Facebook which could lead them to become popular and earned money from their popularity.

In section of students’ behavior on the use of Facebook, it described that those students had
been using Facebook for 3-8 years. They also accessed Facebook anywhere with 9 times per day by
spending 15 minutes on each access as well as posting their photos 1-2 times per day.They admitted that
Facebook became part of their lives, and the purposes for the use of Facebook were getting the latest
news, keeping photo and memories, sharing feeling and earning money by selling products online. In
addition, Facebook was the way that they used to communicate with their friends and connect with other
people in social world. They expressed their opinions regarding difference between Facebook life and real
life that people on Facebook showed the high points of life by posting happy pictures with great captions,

and most friends on Facebook came from unknown people which had less impact on their daily routines.
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