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Abstract

This research aimed 1) to explore online media exposure behavior (internet) of
people in Bangkok 2) to compare the behavior of online media exposure (internet) of people
in Bangkok by gender, age, occupation, income and level of education. The samples were
4 0 0 people in Bangkok metropolitan area. The statistics using for data analysis were
percentage, mean and standard deviation, t-test and F-test (One-way ANOVA).

The study indicated that most respondents were female under 25 vyears, a private
employee or employee, having an income from 15,001 to 20,000 baht, a bachelor degree.
Frequency of exposure to online media (internet) was more than one time a day, less than
an hour per a time, via a mobile phone (smart phone) or tablet, chatting through a variety of
channels such as face book, messenger, live.

The hypothesis testing found that 1) Respondents’ age and education correlated
with the frequency of online media exposure (internet) with statistical significance level at
the 0.01, and income correlated with the frequency of online media exposure (internet) with
statistical significance level at the 0 .0 5 . The respondents’ occupation correlated to the
duration of online media exposure (internet) with statistical significance level at the 0.05 and
level of education correlated with the duration of online media exposure (internet) with
statistical significance level at the 0.0 1. The respondents’ gender and age correlated with

media exposure (internet) with statistical significance level at the 0.01. 2) The difference of



gender, age, occupation, education and income had levels of exposure to online media

(internet) with indifference.



