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Abstract

This research was studied the key success factors of entrepreneur and SME in
PathumThani.. The simple random sampling was used to select 400 sample group. The
questionnaires were used to collect the data which then were analyzed by using
Frequency, Percentage, Mean and Standard Deviation, t-test for independent samples,
one-way analysis, LSD and Pearson’s Correlation of variance.

The results of the analysis of person factors and business factors were found that
highest level of key success of the entrepreneur was enthusiasm to success and
commitment to success, and least level of key success of the entrepreneur was competition
and competition trends. The highest level of key success of the SME was the sales volume
continue to increase, and least level of key success of SMEs was the self evaluate of overall
own business success. For hypothesis testing of person factors were found that the
sampling group were unlike in working position, in assets, in type of business, and in size of
business of which their opinions for the key success factors of entrepreneur were different

which statistical significance were at 0.01 and 0.05.



