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Abstract

The objectives of this research were to study cost and financial return of
entrepreneurs’ orange juice franchise business in Don Mueang district, Bangkok. The study
was interviewed the entrepreneur of the franchise business orange juice by using
purposive sampling method in order to know the precise and appropriate cost and financial
return. The various theories were used to describe the relationship of the cost and financial
return of entrepreneurs’ orange juice franchise business.

The research was studied the cost and financial return of entrepreneurs’ orange
juice franchise in Don Mueang district, Bangkok which included cash flow, the net present
value (NPV), internal rate of return (IRR), benefit-cost ratio (B/C ratio). The results indicated
that the current and future return on investment were worth. The sensitivity analysis were
indicated that the business orange juice were able to face with the interest rate increasing.
However, the business orange juice would be get loss in case of the income were declined
by 20 % Finally, the payback period (PB) of business orange juice were 3 day then after

that would be consistently profitable.



