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Abstract

This research aims 1.) to study the personal factors influencing the decision of tourists
to choose resort service in Nakhon Nayok province. 2.) to study the factors influencing the
selection of resort services of tourists in Nakhon Nayok province which includes gender,
age, education, occupation, and income. The samples used in this study were 400 Thai
tourists. Convenience sampling questionnaire was used to collect data. The statistics used
for data analysis were percentage, mean, standard deviation and analysis of the different
statistical by t-test and One-Way ANOVA.

The research found that comparing the factors affecting the decision of tourists to
choose resort services in Nakhon Nayok province in overall found all aspects were
statistically significant at the .05 level. When pair wise comparison by level of study found
that the difference aspects were products aspect, physical characteristics aspect and the
service stage aspect by statistically significant at the .05 level. When pair wise comparison
occupations and the factors affecting the decision of tourists to choose resort services in
Nakhon Nayok province found that factors affecting the decision to use the resort has two

factors were pricing aspect and market promotion aspect.



