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Abstract

The purpose of this research is to study 1) Image of Thai food in perception of
Chinese tourists 2) Background information of Chinese tourists on Thai food Which includes
gender age and purpose of travel, Travel experience the sample used in this research are
400 Chinese tourists by convenience sampling with questionnaire as a tool to collect in
formation. the statistic used to compile the data were percentage, mean ,standard deviation
and analysis of one-way A NOVA

The research found that Chines tourist who travel to Pattaya, Thailand have overall
Thailand’s food image as a high level in term of the image of Thai food, Thai cuisine had a
unaware look When comparing the image of Thai: food to the purpose of fauvism, When
comparing the image of Thai food by Tourism, The uniqueness of Thai food, novelty and

worthiness the difference was Statically significance at level .05



