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Abstract

The research aimed to study the Acceptance of Chinese Tourists on Thai food of 4
Regions and study to General information of Thai Tourists Questionnaires were used as data
collection tools 400 Chinese samples. For the data analysis, percentage, means and One
way ANOVA were applied to fine the difference in this study.

The result of Acceptance of Chinese Tourists on Thai food of 4 Regions. General
Information found that of all Chinese Tourists 274 persons, 68.50 percent were males, 126
persons, 31.50 percent were female. 144 persons, 36.00 percent were Chinese people age
between 30-39 years old. 44.80 percent, 179 persons were self-employed. 33.33 percent,
133 persons of Thai people salary range from 25,001 - 40,000 Baht. 86.00 percent, 344
persons of Chinese people education were bachelor degree. 210 persons, 52.50 percent
were Chinese Tourists has Frequency had Thai food of 4 Regions to eat (1-3 time/month).
The result of the Acceptance of Chinese Tourists on Thai food of 4 Regions were considered
to be in high standard which had 3.41 mean and 0.128 standard deviation. It was found that
of all Behavioral trends in buy Thai food of 4 Regions had 3.54 mean and 0.202 standard
deviation. The result of comparison of the Acceptance of Chinese Tourists on Thai food of 4
Regions. The test results of One way ANOVA show differences in each side which classified
by personal factors. We found that to the Chinese tourist who are different age, salary and
Chinese Tourists has Frequency had Thai food of 4 Regions to eat. they will satisfaction with

Behavioral trends in buy Thai food of 4 Regions in static level at 0.05.



