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ABSTRACT

The purpose of this research was to study the factors and consumers' decision making to purchase
goods and services. (Quantitative Research) with consumers who have purchased online. And payment for
goods and services through the E-Commerce website (E-Commerce). These include demographic factors
in terms of sex, age, grade, academic year. estimate salary Include the factors of online marketing
communication. Data were collected through 375 questionnaires. The data obtained were analyzed for
statistical purposes according to the objectives of the research.

The research found that the factors of online marketing communication and consumers' decision to
purchase goods and services on the basis of demographic differences. The results showed that demographic

factors in sex, age, education level Different income levels have different effects on consumer purchasing
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decisions. The most effective way to communicate online marketing is to promote online sales, followed by
online public relations. And sales by individuals online. Statistical significance was at 0.05

Keywords: Online Marketing Communications, Online Purchasing, E-Commerce
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