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Abstract

The study Factors Affecting The Management of Don Wai Floating Market,
Bang Rathuk, Sam Phran District, Nakhon Pathom Is a qualitative study The objective is
to study the management of Don Wai floating market and factors affecting the
management of Don Wai floating market. The results are as follows :

The management of the Don Wai floating market consists of 1) areas divided
into old markets, temples being overseen and new private markets overseen. 2)
management structure consisting of advisory committees and committees. 3) marketing
is examined and controlled. Product quality and marketing promotion 4) finance,
storage, and from the annual event of the temple and 5) safety There are CCTV
surveillance, hiring of guards and public cooperation.

The factors that affect the management of the Don Wai floating market consist
of 1) the potential of tourism, including (1) the attraction of the place Is an old community
Maintain the way of life, culture, and have wisdom transmitted from generation to
generation. (2) Ease of access Can be accessed in many ways, such as private cars,
passenger vans, buses, taxi and boat services for tourism and (3) Activities within the
tourist attraction, there is a merit yard, boat cruise activities Thai massage, fish feeding
and shop services, and 2) participation: (1) participation of government agencies such
as Bang Krathuek Subdistrict Administration Organization To support (2) the
participation of members in the market Gave management cooperation Market
organization Product quality control Customer service Cleanliness Environmental
protection And the conservation of wisdom and (3) the participation of local

organizations consisting of Don Wai Temple School and Kong Kham Ram Don Wai



Temple. Supporting product sales and parking spaces The villagers' organizations

Supporting hospitality and public relations services



