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The factors of choosing marketing mix street food stalls in
Chinatown area of Thai tourists
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Abstract

This research aims to study the factors of choosing street food marketing mix stalls in
Chinatown area of Thai tourists and to compare the determinants of choosing the street food
stalls in Chinatown area of the Thai tourists which classified by demographic characteristics. The
data obtained from the study of the Thai tourists that they choose the street food stalls in
Chinatown, Bangkok. The samples size were set by the calculation of W.G. method. The samples
size of W.G. were approximately 384 people. However, 400 samples were selected to examine in

this research since it was easy for evaluation and data analysis.
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The research found that the factors of choosing street food marketing mix stalls in
Chinatown area of Thai tourists were excellent. When considered each aspects, it was found that
there were excellent in all aspects.

The results of the comparison of choosing factors of Thai tourists, classified by genders,
age, educations, occupations and incomes which were found that the the factors of choosing
street food marketing mix stalls in Chinatown area of Thai tourists will be sevens aspects as
follows: Product , Price , Place , Promotion , People , Process , And Physical Evidence and
Presentation that does not difference.

Keywords: Decision Factors, Street Food Stalls, Chinatown
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