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Abstract

The purpose of this research was to study the behavior of Thai tourists towards
tourist attractions in Phra Nakhon Si Ayutthaya Province. By using a questionnaire as a study
tool from a sample of 400 people. The study indicated that Most tourists are female. Age
between under or equal to 25 years with bachelor's degree education Most of the students
are in the cost of 500 baht. Behavior of Thai tourists choosing to travel Types of tourist
attractions, visiting historic sites Reasons to come to study history Date of travel, choose a
public holiday Land market / Floating market Select travel Ayothaya Floating Market Cultural
tourism. Choose to travel to Wihan Phra Mongkhon Bophit. Most travel vehicles choose to

travel by private car.



