WITRINUINE nsfufresdssaaunaaniudnsmunguanafuasesgiising ;

KR v K [ a a [ o
ﬂ?ﬂéﬁﬂ‘l&ﬂ%ﬂﬂﬂﬂ’]ﬁ‘:ﬁﬂﬂlﬁ‘mﬂ&l’] AT HU1INLIREUBTNINTIUNN

Tagiae Nt nage

ANUNIT/ AL ANINTURAARITUNAR  ADEITANART

Un1sAnEn 2561

o (] Q o Y v Y a

AdATY N353, nuNNEANATeELEINA
UNANEa

a o o aa o s dl dl =& [ dl v a a
ﬂW?QQEﬂ?QuNQWGﬂﬁ‘zﬂﬂﬂLWﬂ'].LW@ﬂﬂEWﬂW??Ugﬂ@QﬂﬁzﬁqﬁuLﬂﬂQﬂU@VIﬁfﬂ’]N

q
L b4

nguntaAnAseedLilna 2. eAnwIn19FugreslssrnTwineaiLANEAINN YN ANATES

q

= ° o | e | aey ce o @ o = o
U IﬂﬂquLuﬂm’]Nﬁ@@ﬂ@quuﬂﬂ@ ﬂ@‘NmQ@ﬂqﬂmimluﬂq?Q@ﬂﬂﬁ‘ﬂu LﬂNUﬂﬂﬂN’]??J@Uﬁfyfy’]

3o

FTNVNINENAUUBTNNIINN AU 400 AY 7INT9ENsRELLLNAEdURoU IATEINEN 1

©

aa %

lun1sideae uwwuaeuniy saduiuudssninidn 5 seau atid Al lunistinesideys 14
X oA ' = = :
i ANseray ANLeAY WATUTiENLUNINTEIW AT LazATLen

HanUdIN9FLE TuAnEnNngunteiAuAndiued luss AUl unanlAaan 2.80

1
a

NarsuudanLan@nanag lfiudnnans danaangeqe uaz@nsnazlfifuaulaandaainnig
: z

T RuAviretTnsiARRLA g naN1IARRUANYRAF IWNLNALsIne FuT HAWA

a

o o

wazpnldanasanauinasaseAUNFUS IuANsuaNsNatNg 1 ATYN9aTA NezAs .01



Research Title Perception of People about Rights in Consumer Protection Law :

A Case study of North Bangkok Under Graduate Student

Author Monsicha Potisook

Division/Faculty Bachelor Faculty of Political Science

Years 2018

Keyword Perception, Consumer Protection Law
Abstract

The objectives of this research were: (1) to survey opinion on perception of people
about rights in consumer protection Law, (2) to compare the personal factors with about the
opinion on perception of people about rights in consumer protection Law. The sample was
400 under graduate student of North Bangkok University, selected by Multi-stage random
sampling. The tool used in this study was a questionnaire. The statistics used to analyze
data including the percentage, mean, standard deviation, t-test and F-test.

The results of this study showed that perception of people about rights in consumer
protection Law were moderate with an average of 2.80 Right to be informed has the
highest average and the right to safety was the lowest. The hypothesis testing found that
different gender year domicile and expenses per month were different perception about

rights in consumer protection Law with significant of .01



