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Abstract

The purpose of this research are to study the problem conditions, the causes of
the problems and promote factors renewable energy usage, quality factors of
organization, administrative factors of organization and effective factors of organization affect
the achievement of renewable energy industrial business. To present the strategy for
renewable energy industrial business development in Thailand. The research contains
mixed research by collecting data of sample group replying questionnaire from 226
companies and qualitative research by in-depth interview from experts and qualified
persons such as: administrators/managers and state agency 19 persons found that
1) The current conditions and problem solution for renewable energy must cooperate
and coordinate. Be able to create knowledge for personnel, which support economics
increasing products effectively. 2) The achievement of renewable energy industrial
business is different which identify according to quality factors of organization in amount
of staff, the term of operation with statistical significance at the level of .01 and .05
respectively found that the factors of administrative organization are able to explain
the changes in achievement of renewable energy industrial business in Thailand 48
% . The strategic factors, skillful factors and system factors affect the success of
renewable energy industrial business with statistical significance at the level of .01
and .05 respectively. The business efficiency factors also explain the changes of
achievement of renewable energy industrial business in Thailand 61 % found that
capital, quality, time factors and quantity factors affect the success of renewable
energy industrial business with statistical significance at the level of .01 and .05
respectively. 3) The approach strategy has been developed continuously and rapidly
by modern technology, which made it increase product and lower cost of the capital. The
protective strategy, the distribution of renewable energy power plants causes no fuel to
be imported therefore currency does not flow out of the country. The resolvable
strategy can increase products and use renewable energy all the time. The defensive
strategy, renewable energy productivity can transport fuel and invest in renewable
energy power plants which enlarge productive capacity causing the employment and
business within that area.

Keyword: The Promotion of Renewable Energy Usage, Problem conditions,

Industrial Business Development
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Strategy

Systems

AN 1 LUNAAYOIUUAALTY (McKinsey 7-S Framework)

POSDCORB
Reporting

Coordinating Directing
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unfiga (x = 4.23, SD = 0.385) iileRansandusesunuin suiifidnadeunige
lawA frunagns (x = 4.29, SD = 0.412) 599a307laun Aulaseasneesdns (x = 4.26,
SD = 0.481) AuFULUUNITUSNTEIANT (x = 4.26, SD = 0.430) ua1densiu (x = 4.26,
SD = 0.440) wagsnuiifliindetiesiian ldun fuyaains (x = 4.12, SD = 0.544)

M1319% 2 Adsuardiulvsuunnsgiuvesladuussansn1muesssne

U2dnUsAnsnIneesgsng X SD  szAuAUARLAY
1. Ausuny 4.37  0.452 1nitgn
2. AUAMAIN 4.40  0.429 1niign
3. enuUTu 4.24  0.464 1nitgn
4. PMUIBNITHEN 437 0426 1nitgn
5. PIUIAN 434 0.443 1nitgn
57 435  0.350 aniign

q

9113797 2 WUt AedevesdladeuszAvSaimuesgsialasninsin danegly
seuLNTige (x = 4.35, SD = 0.350) Wlefiansaidusesunudn sudifidadeuniian
oA Auauan (x = 4.40, SD = 0.429) sedasnbaun susunu (x = 4.37, SD = 0.452)
AIIBNSHER (X = 4.37, SD = 0.426) LLazﬁmﬁﬁmLaﬁﬂﬁ@aﬁqm TauA anuuSune (x = 4.24,
SD = 0.464)
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M19199 3 asUnanIIadeumNdSIvRIIReRamNITINd I UVawnUluUsTnealvey
wansinefiu Tuwuneuadeamdnuueeinns

v AU NTIVBIGIND
UaduAnanunzaeAns an A e o
: GO p-value VL RTTY
Runuaanzideu One-way ANOVA  0.624 Ufjes
FIUIUNTINITU One-way ANOVA  0.002** YOUTU
Ffafidalseny t-test 0.357 Uf)iais
dalwiAndnldlaeUssann One-way ANOVA  0.810 Ufjsets
uwnasiudandsenudildndalid One-way ANOVA  0.127 Ufas
J282Ia9 L HUNINTT One-way ANOVA  0.028* YoUTU

1Ay nsetanszau 01
a v o QQQI U

*tydAgyn1sadfnseau .05

NA999 3 WU ANLdNFIVeNgINTRRaIMNTIINANuVAuUluUSEmelng
wansinanuIkuna1dadenudnwugesAnsAuI NN ag1eldedAgyniaian
2aU .01 uazmNd159veegsivgnannssunasunawuluUsmalneuanasiuduun
muladeaudnuuzesinsiussugnaiiduianis egrlideddynisadinnsedu .05

M19199 4 MFeszeuduTuS Iz dadan1sUInsesAnsAuANE159VRIgAT
PramnIsd wasuvawululssmelne
Unstandardized  Standardized

Uadun1sususeenns
Coefficients Coefficients t P-value
B Std .Error Beta
Al 1114 0.245 - 4.541%  0.000
AUNAENS 0.177 0.087 0.176 2.030* 0.044
AUlATIASI999ANT 0.055 0.061 0.064 0.909 0.365
AuslluunsuIms - -0.062 0.079 -0.064 -0.783 0.435
DIANT
AUTEUU 0.257 0.083 0.263 3.109%* 0.002
AIUYAAINT 0.063 0.069 0.082 0.912 0.363
AuvinwzANuTIuIgy  0.156 0.073 0.175 2.123% 0.035
AuA NI 0.107 0.068 0.113 1.585 0.114

R = 0.694, R® = 0.482, Adjusted R?* = 0.476, SEE = 0.30148 , F = 30.236, P-value < .05
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A
NNANTNT 4 HamTeTziadTussErinstlademsuimsesdns (Lensefiu)
fupudusavesgsivgaamnssundsunawnululszmelng (nmsin) Mensiaszi
N13an08LTaNy (Multiple Regression Analysis) wu31dadanisuinisesans ludunagns
AUlATIAT1989ANT AUFULUUNITUSUITEIANT ATUTEUU ATUUAAINT AUTINYEAIY
Fgy wazsuatousan Sufueuismaudsunlamesnudiiavesgsiagaamnysy
ndanunawnululsenalve ladesas 48 laenudn Jadeaunagns Jadunusinueaiiy
Py NinarernudSavesssigravnssmdanunaunuluuszmelng egnadidoddny
n19adffisedu .01 uagtadoiussuu Afiwadenuduiavesgsivgnamnssundany
naunilutszmalne egnsiifoddameadiisedu 05 danfu Hadedunagns Jadeduszuy
Yaduauiinveaudiung luflnadoniudnssvesgsiograimnssundsanunauwnuly
Usznelng egredveddynieadffisedu .05 uidrAnananudetudesas 90 Avedl
NadL59

M151991 5 neszieuduiiussznitadeussansamussgsiaiuaudiavesgsia
guamnssunasunaunululssmealneg

UaeUszansnn Unstandardized  Standardized
Y4551 Coefficients Coefficients t P-value
B Std .Error Beta
fupAd 0.364 0.218 - 1673 0.096
AUAUYY 0.243 0.053 0.264 4.584**  0.000
AUAATIN 0.147 0.053 0.151 2.801**  0.006
AuUTUN 0.106 0.046 0.118 2.319*  0.021
AUIBNITHER 0.073 0.062 0.074 1.177 0.241
AULIAN 0.335 0.059 0.356 5.644**  0.000

R = 0.786, R® = 0.617, Adjusted R? = 0.609, SEE = 0.26065 , F = 70.957, P-value < .05

1MNAT97 5 nan1siisgiauduiusseninsaduuseansanvesgiia (wen
F1een1) AuAudnsavesgsnagramnssundsunaunululszmelng (Amsaw) denns
AATILNNITONDBELTINY (Multiple Regression Analysis) wuintadeusednsamuesgsialu
fusiuny Munuaw fMuUIIna MuISnian weazsunaniniueiuisnisiasuulag
Yo9AudIFIvesIRRRamMnssUNG I uvawnululsemelng 1adesaz 61lnenudn Jade
audunu Jadedununin Jadedunan Inasenudnsiavesssiagnamnssundany
nounululssinalng egreddodfynieadffisydu .01 wazdadoduusuia ifnase
anudSavesgifvgnamnssundanunaunululszinelng ogrsildudrdgynieaian
sedv .05 datiy Padedusiuny Jadeduamniw dadedudiunm uasadedunan il
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@ ssununsnnununnnsununnnnnnnnnnnn
wareAmdIvesgIiegRamnTTIndsunaunululsemalng egnadideddgmneadian
586U .05 ufAnanANIdesiudosay 90 Aaziinad e

3. NANITIATIENUNAUBNAYNTNITAAUIGIAGAAMN TTUNA 1 UNA LN UTY
Useinalng JAs1eninagns TOWS Matrix Analysis ¥8435099Ra NI TUNGIUNALNULY
Usziealng wud

1. nagnsidegn Sgunaadiemnuiunsmadsau innisamy dnnswm
AudmiTe wdsnu Yuugsssuumedaiie biliiAalwlvadou usmsdnnsiadussansam
warUszandwa Tdimalulad energy storage smart grid 1WMYiN91U 1U1szUU digital 3nlaTunas
Apszidoyaidu smart micro grid fifiusyavEam anunsasesdu disruptive technology

2. NagNSIeTU S3una Wiguvuwazysevuildiusinlunisuinuasns
UImsdnnsndsauiieaiemnasiunmiadsy fuuszansamuazanuadoslunis
AL R I RS R IR (M)

3. nagnsidauly W wagtusldndsaunauny duneluladiiivi
vidomelulaglul anifleftagsilrndsnulinindalfiafios maaduairsesdanuiiy
walulagluFomdsnunaunuegssind dnsumeluladfiiuszansamgs

a. nagniidstieatu uilungrunsuagngszdeuiidslidesontswaun
niunauny n13ldgunsaiszneumsimunsukuundunauny Senfaslilsvine
gaamnssuannisUdesfieiFounszan Tuusssmdlvasilussduiliidudunseseszuy
4n17ze1Ne

anUsI8NaNISIVY

nansIdeinguszasan 1 wui1 anmmsaidagtuastgmilunisdanisnnsly
wasunawy unisenszaunisenszaunsineuannmsussauiu saudledu Wunns
vImsdanisuilalgymnisdanismslindanunauny advayu adr93ndrinuaglvinug
uAyeans annsaiiifsesdausld fdwsulumsimuaulous Uuusdasassiuiiugiu
\eseeiunislindsnunauny fnsiiesesinisnsuaunisidentdiadesile gunsal
waluladfivangay innnudiuasesszuunsHaniiviasusAainnsuenes liuwands
TEPRTRIEEE

Nan5ITeTnqUszashil 2 nuin seRunsuIMsesdnslnesiamnueglusedu
1NTlgn FINTUIMTEANT Aunagns Fuszuy wazduinuraudiung agdinans
mwdnsavesgsivgnamnssmdsnunaunululssmalne Faaenndesfiunuioves
\ANYa (Kaygusuz, 2010) 1§33 aulouiendanueededu Weovedudwinden way
wleueinunsnssuludsenensi

SEAUUTEANSNINUDITIAY I@&Jiwnﬂe’w’magﬂuszﬁ’wmﬁqm FausrAnsamves
FINVWUFUNU FIUAMNIN AUUZHI UAZALLIAT FrdNaRoAUE NS IVOITINIAAMNTIY
wasunauululszmalne Sedenndestuauddevesiud (Minj, 2017) léidsSeslove
WAUMARIULVsFELUlan
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e T A i Aty
nanTIdeTngUszasdd 3 wuln nagnsidesnannsaiumaluladfiviuasiosniam
owriailoanind uarannsaiiumandauazduyumsHasias nagmsiBedestu manszedn
voslsslulimdsnunaunurililifnsiudhsudomas Guiddinasenuonyssne
nagndidaudly annsafiunandeldlusssznanduduuaddindanunaunuldnaonnarlil
Funua nagnsidedu mandandsnumawnilififesitaFodasiaistuiugiuiioldauds
Fowdsmazammulalvgann annsoamululssiibmdsounaunls ilidnsveiemds
naudn deliAinnisisunaggsinneluiiuiity Ssaenndosivauidevosunaunon
LOALNSUN 3 (Glandon Ekaterina, 2014) iﬁii’aﬁaawé’amumauLﬂuﬁaqﬁﬁmﬁahj A9
Usziflunansenundsnunaunuseaudsduvesduindeniinaluuszimaiieglussdnis
muioynaAsugiauazianigniden

JoLEUBLUL

JorauauuzIUlEUIY
1. fyunaasiuleuisdavieulssnaiiientsiamnussne WinUszansam
nsgUUMINARTsaInsavii U umsnananas kU nwsunsuimsdamaioaiuayy
wazgaedndrinuazanunsaiinfeesdannad Sednvugnisuimandemasnmanunsavinli
\sugRaveefuionsatydulavessemalsd
2. JUs¥NoUNIs JUSUIS waghians anunsamvuauleuigukuaulasenis
ibiiAndausalunisimuauleuie Jngussasduazidmvuny aunsaesuignssuiunisiu
MINALIYeIgIAvRRaIrnssuNd s uvawniluUsenalny
farauaunuziiensUf A
1. nASgUIaAITIANITatuayLenaIvnIsunIsNanalulagnd s unaunuly
Useina waganunsoudesdunisentunainainals lnsanunsalitadunnanvuzesding Jady
N15U31M1504An5 wartladeuszdndnansdns dimanaainudnia uazirluldwauigsie
geavnssundsuvawnululsenelng
2. MIIANTVBINALBNTY MINAUINENTLUTENDUMIEVIEN 3 91U 1) AMUATHFND
Humsahmaussloninndsnulinniigalagazdossnuvuvesdnily mimenssssumd
nnenTuyed) 2) Audaunden wWunsinwuaiesnmuesssuuinaionsdanmiay
MeawIINNsHARKazNslENdany uag 3) fudsan szdesnuinuiunwesdseuuay
fausssn vimaanaudauddludieuiifauvmunanmandnwas nslindsny
Forauauuzlunsinidundedely
Tunsivemdemelunthenusng 4 aunsatwansiseilaluinuidesenudnimg
flgunussuisutunuideluedst endeasy duasuuarlfifnanudua Taannsld
nagwns szuy wainweaudiugy LWUsuldlunswaungsiaenainnssundsnunauny
luszmalneg wazihwinnssulndlestddadeussdnsain aunn Ysuna et nlduile
Hamuazdulsslonisonafindnanimnisnds msld uazaaiandsnunauny Whannns
fanogaianeuaziudonsilasuutas sudumumddunisdivuaulovienis
Wugshageamnssunasunawnilulssmelngsieluluouan
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