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Abstract

This research aimed to study the impact of the distinctive capability determinants
on the success of Thai Small and Medium Enterprises (SMEs). The sample numbers, obtained
as referred to Krejcie & Morgan table at 95 % confidential intervals, consist of 385 SMEs
entrepreneurs in Bangkok Metropolis. The research tool was the questionnaire, and the
statistics used for data analysis were descriptive statistics and multiple regression
analysis. Most respondents were male, aged between 31-40, have bachelor’s degree
education, and 2-4 total staff. The businesses were mostly 3-5 years old. The result shows
that the distinctive capability determinants, the Connection/Networking positively impacts
the success of Thai SMEs both financial view and non-financial view with a significant level
at .05. In contrast, Reputation and Innovation have a negative influence on the success of
Thai SMEs. There are more distinctive capabilities for different businesses. The entrepreneur
should analyze their business and know what their distinctive capabilities are to promote

and contribute to the competitive advantage, resulting in business success.
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ganaludszmalnedrulngidugsisvuindnuazauinnalsvse SMEs (Small and
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Tuussanaiiulaveamsusivegadsdu uazteatiuayuuinnssuuazantesineanailaivi
Wisuiuausiela (Koirala, 2018, pp. 9-10) mau’%mi{]’@miﬁ'ﬁ%damaﬁiammﬁ%%maaqiﬁa
Tnenisdnwndl 1uwafnves Kay (2003, pp. 64-124) ﬁléfﬂa'nﬁaLLuamwﬂfﬁé’mmiﬁq’uﬁu
anulandusudanaronnudiavesasdnsgiia Uszneulusemnlanidusudedes
duiusnInmIeLATeUNe waruinnIsy

Foudondudunsnddudedils uilsdufiindrdyuesnisiinnuldivieuluns

o oA A = [ = av c A v Y
wUstupaTalde1weIeIAng (ansey lveidlos wazdsns nyatumises, 2561, u. 11) Jadeau

' '
a =< a

e1dusnsounquismidedelussAnsviiedumduiudmilaivaegly SMEs Tuganudusa
09ANTNTToIdeR Ao ssdnsiinauedsiimilenitanuemanidviungnéviderddulddude
(Stakeholders) iiloUszaunisaildduiveauigy ﬁqqmﬂﬂdﬂmmmwi’qLﬁaﬁuﬁaﬂmmﬁ
Beniteideduindu (Wierzbinski & Potocki, 2013, pp. 63-74)



M@ metaenIgn U9 30 avui 2 (n3ngipu - 5upu 2563) RIS

dutusnn/eTeredududntadenieiitilvigsisuszauanudusa duusaw
fuduuitufosorfeszozinaniionuiumelussiunil uazlinvwadnauslunisadiauazinw
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qsﬁaﬁu 9 Tudaunng o vedlan (Lipnack & Stamps, 1993, p. 5) qaﬁaﬁlﬁa%mﬁuﬁuﬁmw/
\3etneitn azliannsaadennuldiuisudsnagnsvienszigaydelenianisgsia flgsia
Lﬁmd’mﬁasJLmﬁ?uﬁagjiamImﬁﬁﬁa (Kroon & De Klirk, 2008, pp. 29-33)
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Temaignuestiy ulfyadlunsjumiitouinnssuves SMEs Ineludeglusziui gandsia
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Enterprises) TulunnganumunsinuIL 385 518




YW 9559509 3ngIagnIgn U9 30 avuil 2 (n500IA8 — 51IAN 2563)

2. YBuIIARIUYT
fuiflilun1site Ae Aufluwanganmuviuas
3. vauiad o/ Ussiiy
n7fendstl dednudafonsianisidatiuanulansulseneude feides
dustusnn/iadedny Lazuinnssy fdswaroninudniaves SMEs (Small and Medium
Enterprises) Tulvangammamuas einaannsidslulfiduuumiddunisianisdaasa
wazstmuliUsEnounts SMEs afaaduaruaunsofilanuliifnduuasinyilvinseg e
Judelaseulunisutetu neliinanudnse
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n1sdansiigatiunailanieiu (Distinctive Capabilities) Jaduganudniavesesdns
gafvenatlsvarnuans dsdndniduFeswesnulfiuieulunsudeiiuuesysia mnuaansad
Tamusiu (Distinctive Capabilities) Sendu 9 Tiaruilamautiu waswdmenui deliAnany
IevSeulunsudsdumise Competitive Advantage ¥94§3719

LLmﬁm‘%aamﬁmmiﬁgaLﬁummimmﬁuba Kay (2003, pp. 64-124) Usznaunig
anulanuanUsznnsie deldes duusnIn/ia3etne uaruinnssy 1wIna12d v
Uszaumnudisa fe vismiiiinrailanisusesenetndlasgmils 1wy 1inanamdLssT
wdaunsesgmianumihelussdng Auanuduiudfuduuiiufugdunieuenasdng Wy gnan
Fwaneieas viomhenudy Wudu arulanumand ssndeviaonsinfuaisyasiy
Tifiuasdnsgsna vilidianuldiueulunisuiady wasihludanudnsavesgsin anuaiunse
flanawduiadefiddyedadeanlunisiesdnsdn o lﬂajmaﬂixﬂaumiﬁﬁﬂmyj (Hitt &
Ireland, 1985, pp. 793-812) mia%ﬂamwaﬂmmL@iumﬁaﬁjLLﬂﬂ%aLﬁuﬁugﬂuﬁwﬁmﬁﬁaﬁ et
Audadu 9 azaenidounuuldenn nsagfarsaridaulaaduldfdododiubuadiduns
LifivSevinlald nsadiliesAnsiianulanudunisasnd@unsnddegmsenans (Strategic
Assets) THAnTuLADIdng WuadiouAunindfadrsyaduaglonanisgsialiiingu saud
a¥emnulsiuseuly mswstuiliinannsaaadmaasegialdinnniiguds (Bamey &
Hesterly, 2012, p. 94) wwaAnizeseulaaisu lifissinlasmuuuuasuunedsl 38ns
Tunsdseiiiuesdnsgsia auautindenuaunsadulaaiiy 3 Ysgnisdedudl dainle
HUsEnaun1siuINdRaAuANd1AyesAUTENa UMY 9 YBsgsAanY Kay (2003, pp. 64-124)
IHiaueuurd fussnoumsfisaisiodesiuuinvesiadudmAntulils aseamefifoan
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adnassAuinnssuliiinluediedeilos Fauuiniell agdiuliesdnsgsisdundadseay
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Distinctive Capability Determinants
Success of Small and

-Reputation Medi Ent )
edium Enterprises
-Connection/Networking — . P
. - Financial view
- Innovation

- Non-financial view

(Kay, 2003, pp. 64-124)

Figure 1 Research Framework

A5aHUN15IeY
UsEUINIUaLNENADEN9
Usens Mg {UsENauN1s SMEs (Small and Medium Enterprises) §1U3u 559,025 518
Tuwangaymamues @hnudiehiiamiaruianaiawazvunngon, 2562) nauiiogsild
Tun1539y Ao Fuvureusenaunis SMEs 31w 385 918 la1nnsmivuavuInngy
Fr08191un15199090A59TwazNasuAY (Krejdie & Morgan, 1970, pp. 608-610) fissfiumiy
\Fesiuferar 95 uazAAuAaAAdouTeINguioEsTiszAuTenar 5 Inansduetnadne
FuusiiRne
1. fusiu Aetladesnunsdanisiisjatiunnalanisiu (Distinctive Capabilities) 1
1.1 Joidies
1.2 duiusnmvisein3eng
1.3 unnssu
2. fuusmu liun Anudnsaves SMEs fi9nsanain
2.1 udisaitingadnduiy
2.2 avwdndanlaledayadduty
insadiefildlunisiiusausoudeya
wwsesilefldlunmsiiusiusndeya fie wuvasuau Tneudadu 4 meu léun
pouiivils iuwuududen (Checklist) ludanuiferfuaudnvazvesgsznaunis
fio Toyavhluvesimeunuuaeunin Uszneusme 1. A 2. 91y uaz 3. sxFunsAng
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poufians Wuwuuiden (Checklist) lufnanAeiunudnuny SMEs Usznause
1. mqﬁamaﬁﬁa@?& 2. UUYAAINT 3. U5Langsna 4. n1saangidoussia uay 5. anway
N9AULATD9GIAA

pouftan udanugaiutladedunsianisisjatiuanalassiu Tnguuuaeuny
Wunuuamsiaen 5 526U vie Likert Scale (Likert, 1932, p. 1-55) Iagilan 5 Aeszfuanniign
uflsdn 1 Aoszdutioniian

pouid 1ufamvaieide 1ReafumnuAnfiudiuiduuay Yelausuuzvesgnou
Rerfudesanuannsafilaaisuiuanuduioves SMEs

N13ATIIRANNLATETD

1. fifeAnuvenarseuiseifades udrihdeyailduairsuuvasuaiy taue
91913873 nwitensIImuuAly uEnssUVAsUAAUR LTI Y YA Lle
drurmafisansadaiont (index of item-objective congruence: 10C) A1UgM T

10C = 2R oA 10C winfu 0.9
N

Tnenvualn
I0C= Autinuaenmasy (Index of Item-Objective Congruence)

TR = AAzuuuALARIUT TR S avin
N = Sruuddemgiomn
2. huuvasuauande 1 wuiulgaudly udninaueennsdivinwamaniu wd
thlunaaedld (try out) funguinegwiidnvaglndiAssiungusedie udlilingusaogng
3117 30 AU
3. ihdeyaiildanuuuaeuaiuuim Aaudesiu (Reliability) Ineldgasdudszans
woarwesnseuLA lAramdeiuiiiy 0.87 Uiuusaudlutiauesiansdiivine neu
lldiususudeya
msiusausaudoua
anfiunisiiusiusindeyalaglduuvasuauliasuaiuaingusznaunis SMEs lag
N3dueE1398 (Simple Random Sampling) tiusausulag U 385 518
nsAATIvkazUsEIanadaya
afafildlunsiesidoya
1. adfBanssaiun (Descriptive Statistics) 1duAA1A14E AFosas Aade wazen
Deawumnasgu
2. ﬂ’lﬁl,m’lzﬁﬂ’limaaawmm (Multiple Regression Analysis) WomAuEuRuS
yaaruUs lngldlusunsudssendniada SPSS
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1. foyaduladvdiuuana uay Jadeugsiavuindnuazuuinnay

Anounuuaeuaudlvgiduname Sunuiosay 57.7 Tengsening 31-40 U Sevay
39.23998931 818381319 41-55 U Foway 26.2 uayengsening 23-30 U Segag 22.9 M3fny)
seaudlgenisesas 73.50 Usematednsivan Sevay 13.2 uazganinlgans Souay
9.1 sruEa1veIN1sUsENauians 3-5 U Sevay 36.4 589831 6-10 U Sewas 27.8 way 1-2
U Sovaz 15.3 1Ju SMEs Ussinnnisiosas 37.1 Uszlannmsu3nis Sevaz 34.8 uazUseuam
n1swan Sewaz 28.1 vanzideuluinaiudiu Sesay 39.7 \uu3vndndn Sovaz 30.4 uaz
Jufamsidvesauien Seuay 29.9

2. AuUNIIANsNgaduaulanisiu
N1359AN13983 SMEs yatiuanulanmuluiiuoidss FURUEAIN/AT0UY kag
WINNTTURENIIYMURALTIEVD

Table 1 The average and standard deviation of Distinctive Capability - Reputation Dimension

Distinctive Capability Determinants (X) S.D. Results

1. Reputation 3.53 .880 High

2. Connection/Networking 3.67 .893 High

3. Innovation 374  .833 Hish
Total 3.65 813 High

310 Table 1 Wud1 SMEs #n153ani1sngaduaiulaaauluninsinegluseauuin
fAadewiniu 3.65 laens 3 sullAnaduegluszauun lneduteidesdanademiifiu 3.53
AuduRUsANEANRALWINAU 3.67 wagsuwinnssudanadewintu 3.74

Table 2 The average and standard deviation of Distinctive Capability- Reputation Dimension

Distinctive Capability - Reputation Dimension (x) S.D. Results
1. Aware of benefits of reputation towards business success  3.56 1.06 High

2. Attach importance to establish the reputation 3.41 1.06 Moderate
3. Attach importance to proliferate the reputation 3.65 1.04 High

4. Attach importance to maintain the reputation 3.61 932 High

5. Ready for fund or time effort to establish, to proliferate ~ 3.38 1.17 Moderate

and to maintain the reputation

Total 3.53 .880 High
310 Table 2 Wud1 SMEs fin1sdnnsiyatiuanulanauauveidedlagindesiueglu

FZAUNIN AD AALAALIAY 3.53 1HaNITUITIWTENUINTD 2 NITIEANUEIAYFONITEI
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Table 3 The average and standard deviation of Distinctive Capability - Connection/Networking

Dimension

Distinctive Capability - Connection/Networking Dimension (x) S.D.  Results

1. Aware of benefits of connection/networking towards 3.76 1.01 High
business success

2. Attach importance to establish the connection/networking 3.69 998 High

3. Attach importance to proliferate the connection/networking  3.64 1.06 High

4. Attach importance to maintain the connection/networking 3.69 999 High

5. Ready for fund or time effort to establish, to proliferate 3.58 1.13 High
and to maintain the connection/networking

Total 3.67 893 High

310 Table 3 Wu31 SMEs dn153ansiyatunnulanawiunuduiusnminene waz
sedeluseaunn Ao TAnadewiiu 3.67

Table 4 The average and standard deviation of Distinctive Capability - Innovation Dimension

Distinctive Capability - Innovation Dimension (x) S.D. | Results
1. Aware of benefits of innovation towards business success 374 | 964 High
2. Attach importance to establish the innovation 3.66 1.02 High
3. Attach importance to proliferate the innovation 3.71 917 High
4. Attach importance to maintain the innovation 3.89 876 High

5. Ready for fund or time effort to establish, to proliferate | 3.70 1.05 High
and to maintain the innovation
Total 3.74 .833 High
210 Table 4 wuin SMEs finsdansiigatuanalansuiuuinnsaileeinds was
sedeegluseiuin Aefidndowitiu 3.74

3. Anudasalun1TAITUIIUYDe SMES
nsnedeyaiieatuaudiaves SMEs Fesznauaie audusalunainsiy
anudsaninyanlutu uazanudisanldlatayanndutu inansinszidesielul
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Table 5 The average and standard deviation of The Success of SMEs — in Total

The Success of SMEs (X) S.D. Results
1. Financial View 3.92 751 High
2. Non-Financial View 3.71 611 High
Total 3.81 .604 High

970 Table 5 wui1 ANudsalunnsInved SMEs agluszvunn fdaadewiniu 3.81
zﬁ' a % 1 o < % d'tv 1 < a M Yo 1 [~ a =
Weannsansiesunudn ANd1ses SMEs suninyarnlutduuasliliiayaddut &
Aadgagluszauln

Table 6 The average and standard deviation of The Success of SME — in details

The Success of SME (x) S.D. Results
Financial View 3.92 751 High
1. Growth of Sales 3.88 .789 High
2. Growth of Profits 3.91 892 High
3. Growth of Assets 3.96 872 High
Non-Financial View 3.71 611 High
1. The Increase of Customers 393 .987 High
2. New Products/Services 4.07 675 High
3. The Increase dis. channel 3.73 814 High
4. The Increase of employees 3.11 931 Medium

3910 Table 6 WU ANE1TIV09 SMEs Ninyaandulu lawn nsiivlavessesu

= 1y

fls uazduning lunmsamegluszdvann fenadewiity 3.92 uazidlefionsansiedenud
Aud3aves SMEs fitayarududiiuynde faedsegluszduuin dunnudiiaves
SMEs lsiléinyarnduiu lnoedesmeglusziuann Ao 3.71 wazillefiansansiedenuin
Arwdsaves SMEs Alildfnyarndutuludonisiutureswaundneu fanadseglu
sEauUIUNa

4. n139ansnysduaulannuidmanennudiiaves SMEs fansanluwdningay Tuud
m’m;ﬁwL%ﬁ]é’mﬁi’mﬂaﬁ%i‘]uﬁu LLazm’mﬁwL%aﬁmﬁlﬁlﬁi’mﬂamLﬁm‘ﬁuam'ﬁmmmé’fﬂu
Table 7
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Table 7 Relationship Analysis of the Distinctive Capability Determinants and The Success

of SMES
Unstandardized Standardized
Distinctive Capability . . t Sig
Determinants Coefficients Coefficients
B S.E. Beta
MODEL 1-Over all view
(Constant) 3.887 213 18.285** .000
Reputation -.332 .095 -319 -3.496** .001
Connection/Networking 536 109 522 4.905** .000
Innovation -.255 .103 -.232 -2.468** 014
Adjusted R* = .560 F=8.650 | Sig=.000 oL =.05
MODEL 2- Financial view
(Constant) 3.442 249 13.821% .000
Reputation -.282 111 -.231 -2.537** 012
Connection/Networking 677 128 562 5.295%* .000
Innovation -352 121 -273 -2.909** .004
Adjusted R® = 620 F =9.422 | Sig = .0000 0= .05
MODEL 3- Non-Financial
view
(Constant) NFV 4.333 207 20.918** .000
Reputation -.382 .093 -377 -4.128** .000
Connection/Networking 394 .106 .395 3.702%* .000
Innovation -.158 101 -.148 -1.568 118
Adjusted R? = .540 F =8.362 | Sig=.0000 o= .05

**Significant level = .05

290 Table 7 wut msdamsfisjatiuarulanuiedu Jeides duiusam/iaiets
waruIRnssusIuAU aSuteAudSaues SMEs Inenmsiulasesas 56 (Adjusted R? = 0.56)
ogafltfudfynieainfiszdu 05 Tnonnsdansiisjadiuaulandududuiiusan deua
msuIndenudnia drusudeidsauaziuninngsy dwanisausionnnudifaves SMEs
Sousnfinnsanmudisaitagadndutu wuin msdansiigaduenlansuisnuiodes
sudustusa/iaiedne uazsuuinnssusiudusuieeudusaves SMEs iinyadndubu
1#¥ouaz 62.0 (Adjusted R? = .620) g ailfoddnmaadffiszdu 05 Tngnisdanisiigaiu
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] [ %

Analansududusiusain/iniedns dmanuindennudnianinyaddutiu dudu
orduauazsiuuinngsy deanisausennudisaiingarduiy

drnlusuanuduiaves SMEs 7ililaingannduiu wuir msdanisfisjadiuaig
Tnauduisiuiedes duitusnm/iedotns waruinnssusaniu efuisnnudiaves SMEs 7
Lilsdayaanduiu l9Sosaz 54.0 (Adjusted R = .540) atnslfudfyvneadaiszau .05 Tng
msdnnisfisjatiuanulandusuduiusniw/iaiedns dewanisuindeanuduiailailiia
yaAndutu dudeidsuazuinngsy dwamsausorudnsanliliingadniuty

MODEL 1: Dependent Variable: Over all view Success (O.S.)

MODEL 2: Dependent Variable: Financial view Success (F.S.)

MODEL 3: Dependent Variable: Non-Financial view Success (NFS)
Fouluanslawsd

MODEL 1: OS = 3.887-.332R +.536C -.255]

MODEL 2: FS = 3.442-282R +.677 C-.325]

MODEL 3: NFS = 4.333-.382R + .394C -.158/

(R = Reputation, C = Connection/Networking | = Innovation)

nA1sanUs1eNa

wansAnwestladunisdanisfiatuanlaniiu fdwadennudiavesgsna
yuadnuazauIanas (SMEs) Instladefllaniduithan@nwiadel Usznoudetadedodes
Yadeduiusnm/indetnsuasadeutanssy duanudisaluiidifarsuiduaesdu fo
audiFasuiiingarndutu IinsiAvlnvessesu madulavesiils uasmsidulaves
yiwdau fuitlildtayarndudu 1 mafinduresdniugnd mafiutuvessuududn
nsfinduressIutemsinsming uarnsifisturesiauntdneu Famudigiarun
Enuazauianans fimsdnnisigatiunslansulunwsmeglusysuinn Tnedaademini
3.65 uazidofinrsandusedu nui madamsidatiuaralaasiui 3 fu ddnadsoglu
seiunn Taedssddunuanadsanunlumiesldfeelud Ao duuianssy fduade
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